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Notes for Contributors

Aims and Scope

The Journal is committed to present and interpret the evidence on corporate and
industrial change, drawing from an interdisciplinary set of approaches and
theories from e.g. economics, sociology of organization, organization theory,
political science, and social psychology.

The Journal will be a forum where industrial historians explicity relate their
analyses to the state of the art in the relevant social sciences and propose
conjectures and theories. Conversely, economists and practitioners of other
social disciplines will be encouraged to apply their models to the historical evidence.

The Journal covers

the internal structures of firms

the history of technologies

the evolution of industries

the nature of competition

the decision rules and strategies

the relationship between firms' characteristics and the institutional environ-
ment

the sociology of management and of the workforce

the performance of industries over time

the labour process and the organization of production

the relationship between, and boundaries of, organizations and markets
the nature of the learning process underlying technological and organ-
izational change

Submission

Three copies of each manuscript can be submitted to any of the three editorial
offices shown on the inside front cover. If possible, please also include an elec-
tronic version to the appropriate ICC Email address.

Articles must be in English and should not normally exceed 10,000 words. All
material should be on A4 paper, in double-spaced typing, and on one side of the
page only. Ample margins should be left. Each page of the typescript should be
numbered. Footnotes should be numbered consecutively and placed together in

double-spaced typing at the end. The title, author's name and affiliation should
appear at the beginning on a separate sheet. Submitted articles should be
accompanied by an abstract (maximum length 80 words).

Comments on Published Articles

Comments on any article published in the Journal are welcomed. Comments
should not exceed 2000 words. Copies should be sent both to the editors and to
the author of the original article with a request for a response to any point on
which the author feels that he or she has been misunderstood.
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Copyright

Itis a condition of publication in the journal that authors grant an exclusive licence
to Industrial and Corporate Change. This ensures that requests from third parties
to reproduce articles are handled efficiently and consistently and will also allow
the article to be as widely disseminated as possible. In assigning copyright,
authors may use their own material in other publications provided that the
Journal is acknowledged as the original place of publication.
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