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A Presentation

The Fondazione ASSI for the history of enterprise was created in October 1986
growing out of the earlier ASSI Association (formed in 1983).

Research on topics of business economics and business history is the main activity
of the Foundation. Its methodology is based on the belief that business history and
business studies require an approach which goes beyond the purely narrative and
chronological aspects and emphasizes the necessity of theories and generalizations.
Thus a continuous dialogue between economists, historians and sociologists has
become a distinctive mark of ASSI research activity, with a focus on a few main
themes: technological dynamics and the innovative process of the firm; financial
institutions and allocative mechanisms; the evolution of the forms of enterprise as
well as of organizational and decisional procedures; historical taxonomies of growth
of industries and firms.

ASSI is editing a series of studies and monographs in the fields of the history,
economics and sociology of enterprise which so far already counts some fifteen titles.
Further, the Foundation is editing 2 periodicals: the Annali, an yearbook of business
history, that has reached the 8th volume, and Archivi e imprest, at its third year of
life.

Moreover, ASSI has been promoting on yearly basis seminars in business history
and workshops on organization history and theory. Most important is the international
week on the history of enterprise held every two years. The 1993 Conference focused
on Hierarchies, Markets, Power in the Economy: Theories and Lessons from History and was
held at LIUC, Castellanza December 15-17, 1993.

Finally ASSI has recently created jointly with the Chamber of Commerce of Milan
the Business History Center aimed at diffusing business history in Italy, fostering
the conservation and the protection of business archives in Lombardy, financing
young researchers and cooperating with other institutions (public, private, acade-
mic) concerned with studies and research in business history.
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NOTES FOR CONTRIBUTORS

Aims and Scope
The Journal is committed to present and interpret the evidence on corporate and
industrial change, drawing from an interdisciplinary set of approaches and theories
from e.g. economics, sociology of organization, organization theory, political science,
and social psychology.

The Journal will be a forum where industrial historians explicity relate their
analyses to the state of the art in the relevant social sciences and propose conjectures
and theories. Conversely, economists and practitioners of other social disciplines will
be encouraged to apply their models to the historical evidence.

The Journal covers

° the internal structures of firms
° the history of technologies
° the evolution of industries
° the nature of competition
° the decision rules and strategies
° the relationship between firms' characteristics and the institutional environment
0 the sociology of management and of the workforce
° the performance of industries over time
0 the labour process and the organization of production
0 the relationship between, and boundaries of, organizations and markets
° the nature of the learning process underlying technological and organizational

change

Submission
Three copies of each manuscript can be submitted to any of the three editorial offices
shown on the inside front cover.

Articles must be in English and should not normally exceed 10,000 words. All
material should be on A4 paper, in double-spaced typing, and one side of the page
only. Ample margins should be left. Each page of the typescript should be numbered.
Footnotes should be numbered consecutively and placed together in double-spaced
typing at the end. The title, author's name and affiliation should appear at the
beginning on a separate sheet. Submitted articles should be accompanied by an
abstract (maximum length 80 words).

Comments on Published Articles
Comments on any article published in the journal are welcomed. Comments should
not exceed 2000 words. Copies should be sent both to the editors and to the author
of the original article with a request for a response to any point on which the author
feels that he or she has been misunderstood.

References
References to published literature should be quoted in the text by giving the


